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El tema de Estrategias de marketing es una herramienta que es tratada por expertos 
dedicados a crear, mantener y preservar una imagen de calidad, servicio y 
excelencia a fin de captar y retener clientes. Las unidades  cargo de la gestión 
empresarial de las mismas. 
El marketing se ha enfocado principalmente en asuntos relacionados con la 
diferenciación entre bienes y servicios FISK, y OTROS, (1993); a la calidad del 
servicio y su medición y al Marketing interno. Entre 1990 y 1998 buena parte de la 
investigación empírica sobre Marketing de Servicios se ha dirigido a las mediciones 
de la calidad del servicio y la satisfacción del consumidor en los sectores bancario, 













The issue of marketing strategies is a tool that is treated by experts dedicated to 
creating, maintaining and preserving an image of quality, service and excellence in 
order to attract and retain customers. The units in charge of business management 
thereof. 
Marketing has focused mainly on issues related to the differentiation between goods 
and services FISK, AND OTHERS, (1993); to service quality and its measurement 
and internal marketing. Between 1990 and 1998 much of the empirical research on 
services marketing has focused on measures of service quality and consumer 
satisfaction in the banking, hospitality, tourism, and insurance. 
 
 
 
 
 
